


FEBRUARY 20 & 21, 2010

Saturday
T0AM - 6PM

LONDON Q

Sunday
& TRAVEL SHOW 10AM - 5PM

Tee UP your plans to exhibit at
this dynamic show for golf enthusiasts.

The London Golf & Travel Show marks its 16th anniversary and we want
you to be part of the game plan. If you are in the business of golf, you

need to be herel

The London Golf & Travel Show will draw golfers of all ages, gender

and skill levels. Attendees will come in search of the latest technology,
equipment, apparel and course information. They will find it at this show!
Plus, an opportunity to watch expert demonstrations, listen to professional
instruction and try new products to prepare them for the upcoming 2010
golf season. With more women and children getting involved in the
game, golf is definitely on the upswing becoming a family sport that gets

included in family vacation plans.

The London Golf & Travel Show will be supported by significant media
exposure, including paid advertisements in London’s daily and community
newspapers covering a 100 mile radius on a minimum of five radio
stations plus added value such as on-air ticket giveaways, a 2 week
campaign on London’s CTV “A” television station, as well as website and

electronic marketing campaigns.
Make sure your business is in play!

For more information:

contact Kelly Marshall at kmarshall@westernfair.com or
call 519-438-7203 ext. 514 or 1-800-619-4629 ext. 514

—OR-
Your Lakeview Production Sales Rep

call 705-444-8400 or 1-800-250-3000

LAKEVIEW

| a destingtion marketing compan
|E‘ |‘ ‘u' ‘B‘ with a passion fo% golf o

CONNECT WITH CONSUMERS
WHO WANT YOUR PRODUCT

London Golf & Travel Show scores well with
consumers!
* 81% of attendees reported they planned
on purchasing a product or service they
saw at the 2009 London show

o Almost 93% of attendees felt the show
met or exceeded their expectations

e More than 91% would recommend the
London Golf & Travel Show to others.

Source: 2009 London Golf & Travel Show
attendee survey. 68% male, 32% female.




